What’s Strategy Café’s CEO all about?

During his 20-plus years in the technology field, Greg Provo has had the good fortune of doing everything from hand-building custom computers during the PC boom of the 80s to being part of the metamorphosis of Signet Bank into Capital One and the explosive growth that followed.  But the founder and CEO of Strategy Café, Inc. is the antithesis of the typical technology geek.  

Instead, Greg is the perfect confluence of pragmatism and creativity.  In other words, the neurons in both sides of his brain are firing … at all times.  He recognizes the connection between your business’ brand and your business’ systems and works to build a bridge between the two.  With Greg, you get someone who actually listens to you, looks at the big picture, and brings a solution to the table that not only unravels your tangle of technology, but also makes perfect sense to you.  He makes technology work for your company. 

Before founding Strategy Café in April of 2003, Greg spent nine years at Capital One Financial Corporation, serving as Senior Director of Enterprise Architecture, Chief Technology Officer of Europe, Senior Director of Emerging Technology Integration and Senior Director of Network Services.  He began delivering customer-focused technology solutions to clients in 1989, when he founded The Provo Group, which he operated until 1994. 
To balance his technology experience, Greg has an Executive MBA from Virginia Commonwealth University and a BA in History from North Carolina State University.  Other achievements include a Masters Certificate in Information Technology Project Management from The George Washington University and a Certificate in Managing Individuals and Organizations from the Darden School at the University of Virginia and the VCU Certificate of International Business.  Ever in search of ways to increase his value to clients, Greg has also completed the VCU Brand Center Executive Course for Creative Brand Management. 

Greg thinks new ideas and insights are too good to keep to himself.  He loves sharing them and frequently addresses university classes and other groups on marketing, technology and entrepreneurship.  Some of his topics include “How Systems Affect Your Brand,”  “Systems Thinking” and “How to Make Your Website Profitable.”
